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ABOUT THE BLOG
• Launched June 2009

• Updated daily; publish an average 
of about 25 blog posts per month

• The blog generates more than 
12,000 page views per month

• Zero digital advertising 

• Weekly Features, include: 
Passenger Profile, Flashback 
Friday, Construction
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PLANNING
• Targeted a wide demographic via 

various social media accounts

• Wrote a blog to encourage 
participation, create buzz

• Strategically started promotional 
efforts before the week of 
Valentine’s Day

• The agency’s planning efforts 
helped book media coverage
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PROMOTION
• Published blogs at various 

times during the week

• Shared on Facebook, Twitter 
and Instagram accounts.
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ANALYTICS
• The two blogs recorded more 

than 1,120 blog page views

• TV Broadcast exposure

• KSDK ad value $278.64; 
audience 26,401

• KTVI ad value $1,022.36; 
audience 124,560

• Online exposure

• KSDK.com ad value 
$385.79 with 1,677,332 
unique views

• Fox2news.com ad value 
$863.11 with 1,876,319 
unique views

• Marketing costs = $0
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http://www.ksdk.com/story/entertainment/television/today-in-st-louis/2015/02/13/tonya-bland-darryl-russell-love-bus/23347491/
http://fox2now.com/2015/02/12/st-louis-couple-meets-on-metro-bus-falls-in-love-and-gets-married/


THANK YOU
It would mean a great deal to the Marketing and Communications Team at Metro transit and the 

organization as a whole to win an AdWheel Award. 
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