
ABGR Campaign
Category 3: Best Marketing and Communications Educational Campaign 

(general public information or other transit objective) 

Print Advertising

The ABGR campaign utilized bold colors, modern fonts, shapes and white space to create a larger 
than life perception of these line openings. Print ads accounted for 2.25 million of 141 million total 
impressions during the duration of this June-Aug 2015 campaign.
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4 new rail lines in 2016.
Oh yeah, it’s gonna be big.
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4 new rail lines in 2016.
It’s the biggest thing ever.
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4 nuevas líneas de tren suburbano en 2016.
Es el proyecto más importante jamás visto. 
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2016 is gonna be huge.
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A series of rotating headlines, each cleverly emphasizing 
the letters while playing with scale, were created in English 
and Spanish to promote 2016 as RTD’s biggest ever.



Downtown to DIA in 37 minutes.
It doesn’t get any bigger than that. 
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Westminster to downtown in one stop.
We told you it would be big.
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In a secondary phase, ads emphasizing 
the individual line colors, dates,  
destination and benefits were run in  
specific neighborhoods and locales.



Wheat Ridge to downtown in 26 minutes.
Is that big enough for you?
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Aurora to Lone Tree  
with more time to spare.  

Now that’s huge.
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RTD produced over 75,000 brochures, complete with maps and other literature for distribution 
across our entire service community.



On Vehicle Advertising

With an ample vehicle inventory, we ran wrapped trains, transfluxes, interiors and exteriors across 
our fleet, accounting for more than 141 million impressions. Billboards in strategic locations around 
town added an extra 10.5 million impressions.



With a high concentration in the 
downtown corridor, pedicabs 
provided a welcome alternative 
to our media mix. As an epicenter 
of activity, these cabs are on 
display night and day during 
various events. Between these and 
advertising in downtown elevators 
in commercial buildings, we 
achieved 5.2 million impressions.



Web Advertising

During the course of the campaign, we attracted more than 118,000 unique visitors to our site. In 
tandem, we created a motion graphics animation (click link above) as an interactive component.

https://www.youtube.com/watch?v=AarDidesBfU


Digital advertising in such varied locations as Westword, 
the Denver Post, and Pandora widened our audience and 
added 1.25 million pmpressions to our mix.



Promo Items

To create a two-way dialogue, we held a variety of events where we distributed t-shirts, lanyards, 
mugs and other items to spur conversation and awareness across our communities.


